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With the development of China’s reform and opening up policy and the 
deepening of communication with other countries, a large number of English movies 
are emerging in China every year. More and more Chinese people would like to watch 
English films in their spare time as a relaxation. Scholars abroad and at home have 
done a lot of study on English movies from different perspectives. In light of this 
phenomenon, this thesis aims to explore the strong memes of lines in English movies 
from the perspective of memetic-adaptation.  
Memetics is a relatively new theory for interpreting cultural evolution. Meme, 
similar to gene, defined as a unit of cultural transmission, is also subject to the process 
of natural selection---“the survival of the fittest”, that is to say, only those fittest can 
remain alive in the course of transmission. In terms of memetics, strong memes of 
lines in English movies are a type of manifestation. Memetics provides us with a new 
perspective for language research. A number of researchers have conducted 
investigations in advertisements, brand names, and Internet languages. However there 
is limited research on lines of English movies, even though lines of English movies 
have great influence on the using of language in daily life. The aim of the thesis is to 
identify the properties of successful lines in English movies through the factors that 
might influence its construction and further popularity. 
Those preferred and popularized memes of lines in English movies all have gone 
through the selection device in the process of transmission and spreading. Creativity, 
simplicity, informality, conformity, and publicity are found to be five properties of 
strong memes of lines in English movies, based on the selection criteria put forward 
by Heylighen. As a result, the audience tends to accept the lines possessing the five 
properties and spread them within a short time. It is observed that memes undergo 
processes of variation to adjust themselves to the conditions of the new habitat to 















space available in different individuals, thus the fittest variants will win this 
competition.  
The notion of memetic-adaptation is proposed as theoretical framework by 
integrating memetics with adaptation theory to justify the selection criteria. The 
creation of strong memes of lines in English movies is a process of adaptation to the 
three worlds: mental world, social world and physical world. The adaptation to the 
mental world involves cognitive factors and emotive factors. As a result to the 
adaptation to mental world, most of strong memes of lines in English movies are 
creative, simple and informal. Adaptation to the social world includes religion and 
culture, aesthetic attitude and values. Informality and conformity complies with 
culture and values. The adaptation to the physical world includes time and space 
which enhance publicity of lines in English movies. During the whole process of 
adaptation, an important strategy that accompanies the screen writers is attaching a 
new or weak meme to a strong meme.  
It is hoped that this thesis would provide new insight for the study of lines in 
English movies from the perspective of memetic-adaptation and this research can 
draw the attention of the screen writers and help them improve their deliberate 
linguistic choice of making.  
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The rationale of the thesis  
There are two factors which drive the author to probe into memes in lines of 
English movies. 
Firstly, a large number of English movies are imported into China every year 
with the development of China’s reform and opening up policy; On the other hand, 
being exposed to thousands of English movies everywhere and all the time and driven 
by a quick life rhythm, more and more people would like to watch films as a 
relaxation in their daily life. Thirdly, if there were two movies with the same plot and 
similar design of lines, the one with the interesting lines is bound to be more popular 
and accepted easily by the audience. Therefore, it is of great importance to study the 
features of lines in English movies. 
Secondly, memetics is the study of meme. The term “meme” was first proposed 
and used by Dawkins in 1976. According to him, culture, like biology, evolves 
through the processes of variation, selection and replication. And the notion of a 
meme, as the cultural equivalent of gene, is a unit of imitation, a self-propagating idea 
much like a biological or computer virus. Though a rather new theory it is, memetics 
has attracted many scholars at home and abroad to employ it to analyze cultural, 
sociological, linguistic phenomena and so on. In the field of linguistics, some scholars 
at home study lines in movies from the perspective of memetics, but their studies are 
mostly restricted to the analysis of lines in Chinese movies. Therefore, the study 
makes a research into the strong memes of lines in English movies from the 
perspective of memetics by analyzing the features and variation of the strong memes 
of lines in English movies and the methods of creating them in movie lines with a 
goal to give some advice on how to create popular movie lines. It is hoped that the 
paper would be of help to the screen writers who would design more interesting and 















lines in English movies could be a little contribution to the field of pragmatics. 
Objectives of the present study  
Firstly, the present study attempts to enrich the theory of memetics and the 
theory of adaptation. The study of memetics in China is relatively new. There have 
been relatively few books and papers on memetics in China. Inspired by the theory of 
memetics, a number of researchers have conducted investigations in advertisements, 
brand names, and Internet languages. Strong memes in movie lines are analyzed by 
few of them. The research of analysis of the movie lines from the perspective of 
memetics is relatively little. Therefore, the paper tends to make the tentative analysis 
of the strong memes of lines in English movies.  
Secondly, the present study would try to find some features of strong memes of 
lines in English movies so that the screen writers would have some methods to create 
more popular lines in movies. Memetics sheds new light on the study of movie lines. 
As is introduced hereinbefore, a strong meme can spread throughout the society. The 
strong memes in movie lines can not only attract huge audience, but also effectively 
promote the culture of the host nations, which will bring large income for film 
producers. 
The present study seeks to answer the following research questions: 
(1) What features do strong memes of lines in English movies have? 
(2) How do strong memes of lines in English movies adapt to the mental world 
of the audience, the social world of the audience, and the physical world of the 
audience? 
(3)  How to create strong memes of lines in English movies? 
With the objectives in mind, the thesis tends to offer a more dynamic and 
functional analysis of strong memes of lines in English movies so as to shed light on 
the further study of lines in English movies. It is also hoped this thesis can be helpful 
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